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Mood Coffee
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Project
Background
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Freshly brewed coffee mini-programs are polarized: efficiency-driven ones face trust crises, while

experience-focused ones lack efficiency, with users often stuck on "what to order." Our project creates a

new mini-program centered on fair, transparent pricing and mood-based intelligent recommendations—
skipping cold price wars to become the coffee companion that truly understands how you feel.



Competitor
Analysis
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Based on product positioning, target users and core value propositions, the coffee ordering mini-
programmes currently available on the market can be categorised into the following four types: efficiency-
focused (Luckin Coffee), brand-narrative-driven (Starbucks), minimalist and lightweight (Manner Coffee),
and emotionally uplifting (Yongpu Coffee)
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This is a mood-based coffee ordering mini program for young users who struggle with choices, value
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fair pricing, and seek emotional connection. It uses Al to recommend one suitable coffee for the user’ s LR e R &

current mood, while combining transparent pricing and light cup-sticker creation to create a restrained,

efficient, and warm ordering experience. — e 1R |7
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USER
RESEARCH
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Accenture's global consumer survey shows that 58% of consumers abandon a purchase due to information

overload — when faced with too many products or too much information, more than half simply choose to
“buy nothing” and leave.

McKinsey's Gen Z consumer insights reveal that 42% of Gen Z say “making decisions is exhausting.”

Younger consumers increasingly crave a “one-click choice for me” experience rather than being given

every option.

COLOR
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Red naturally evokes vitality, warmth, and a quickened heartbeat in the beverage world — exactly the
functional essence of coffee. That' s why we use red as our primary color.
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Primarily use a single typeface, SF PRO. The page fonts are consistent, with different levels assigned based Fm—————————— N -
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LAYOUT
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This mini-programme makes extensive use of a card-based layout, with large rounded corners of 10pt,
small rounded corners of 1pt for labels and similar elements, and an internal spacing of 20pt within the

cards; this consistent spacing creates a more harmonious page.
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Coffee beans are key to the quality of a cup of coffee, which fits the tone of this app; the colour scheme is
dominated by the brown of coffee beans. The emoticons are quirky and cute, helping to build a connection

'L,

with users.



EMOJI

=iEigit

HRIE ip BREAVEHE, IK1HT 91 ip RBE, LETHRIGES  RIEMENEmMEEH
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Based on the characteristics
of the IP character Luluy,
nine IP emoji packs were
designed and uploaded

to the WeChat platform.
According to the daily
mood changes of cafée
customers, expressions such
as sleepy, emo, irritable, and
energetic were designed.
The style is cute and
friendly, increasing the IP's
influence and enhancing
the app's approachability.
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DEFAULT PAGE
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Include an 'ip' element on the default page to alleviate users’ anxiety whilst they wait
for the page to load or in the event of a network failure or a blank page.
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The homepage is primarily
divided into four sections:
greetings, mood selection, Al
recommendations and self-
service access.
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From top to bottom, this section features a
personal information card, a membership
card, a banner, and a list layout, displaying
the user’ s personal information and
personalized settings while promoting
events to the user.
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OVERVIEW Architecture
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InES= High-speed train journeys often face various inconveniences, like urgent needs or seat

changes, but introverts hesitate to ask in person. This app builds an online mutual-aid
platform, supporting anonymous posts, to spread warmth.

@ 2 SFREEREHYE, MRIRERARK, 1LRMAEZL EESKES.

Anonymous mutual-aid platform for train passengers, solving unexpected needs and
helping introverts seek help online easily.

FEmfE s

@ 3 ERxMmENR, FEEHEX, WMEDENE, BEEREN, Z3FKNTCREE, 2EXEISEITO.

Anonymous posting, train-based push, private chat for handover, mutual rating, urgent
priority alerts — all without face-to-face interaction.
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Blue symbolizes trust and tranquility, calming emotions and easing social anxiety. Mutual aid on trains requires a
: labili ing i f I king hel li
Primarily use a single typeface, SF PRO. The page fonts are consistent, with different levels assigned based sense of safety. Blue conveys reliability and peace, helping introverts feel more com ortable seeking help online
without face-to-face pressure.
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The Help page is divided
into four functional sections:
Arrival Notifications, Request
Cards, Handover Methods
Cards and Supplementary
Notes Cards.
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It is divided into two functional areas: the
Banner and the Message List. The Banner

Is used to promote train-related products,
whilst the Message List provides a private chat
interface for requests that have already been
accepted. Recipients may cancel a request
within two minutes of accepting it.
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From top to bottom, this section consists of
a personal information card, a points card,
a help count card and a list-style layout,
displaying the user’ s personal information
and personalised settings.
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The following is a collection of
screenshots of the main feature
pages. Due to space limitations,
only a selection of pages is
shown.
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| START 4 PROJECT

Service Content

' Tailored Design Solutions

2 Competitive & Transparent Pricing

L Streamlined Project Process

*  Expert On-Site Consultation

'“ 10-Year Studio Guarantee
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Spaceform is an independent architecture and interior design studio
founded in 2006. We believe the built environment should be felt as much
as seen — spaces that breathe, materials that age with grace, and forms
that resonate long after the first encounter.
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Submit your project details,
including architectural drawings,
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additional documentation.

Service Content

05 Design Research & Consulting

Architectural Design
We lead the entire design process: site analysis, massing studies,
planning submissions, technical drawings, and construction
administration. Our process is collaborative and iterative,
ensuring every decision is grounded in the project's specific
context and ambitions.
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EASY 4 STEPS ORDER

Quotation

Receive a detailed gquotation
within 48 hours.
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Drawing Delivery
Once the quotation is approved, After shop drawings are
we prepare and deliver your shop approved, we begin
drawings within 48 hours. manufacturing and arrange
delivery directly to your job site.
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In today’ s construction market, there may be a need for
quick delivery of architectural drawings, but rendering
visualizations often take a long time. If simple labeled

images could be converted into architectural
renderings, it would save both time and effort.
Pix2Pix can achieve this after training.
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pix2pixHD is a conditional GAN for high-resolution
image synthesis. It uses a coarse-to-fine generator
to progressively increase resolution, and employs
multi-scale discriminators with feature matching
loss to supervise both global layout and local
details, enabling high-quality image generation
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KEYWORDS:
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FiA: MRHE
Speaker :Katharine P. Burnett

Chair. Art History Program
Graduate Chair

Professor of Art History

Faculty Director, Global Tea Institute
for the Study of Tea

Culture and Science

Chinese Art and Culture

Ph.D., University of Michigan
M.A.. University of Wichigan
B.A.. Wellesley College
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Abstract

This presentation investigates the exchange of tea culture and teapots
between China and Vietnam between 1400-1700,

with an emphasis on the Ming. This is the time when steeped tea
became the norm and teapots began to be & required form.

Although China was trading tea to other countries at this time,
this project explores China' s cultural exchanges surrounding tea
with its Southeast Asian neighbors starting with Vietnam.

It aims to find out how Vietnam responded to this

trade through its own ceramic industry.
Along the way, this presentation also attempts to determine exactly
what is a teapot (vs. a water or wine pot) in these early years,
a task that is not as ohulous as ans might think.
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